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  1 

Why is Instagram so effective? 

If you are new to Instagram or don't use it often, you might wonder how a 

purely image-based app can bring your business good results.  In this e-

book you will learn why, along with tips on how to increase your following, 

likes, engagement, and sales.      

Until I started using Instagram regularly I didn’t understand how effective 

it is; for increasing your online presence, branding, driving conversions, 

and selling. I’m still a little surprised by the results.  

Considering there are now 500 million active monthly users on Instagram, 

and it’s still growing, I shouldn’t be surprised. Instagram has more users 

than Twitter and each day 95 million photos are posted with 4.2 billion 

likes. 

 
http://www.statista.com/statistics/253577/number-of-monthly-active-instagram-users/ 
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Images are hugely popular on all social networks and much more effective 

than text-based posts. People now tend to spend more time looking and 

watching than reading and figuring things out.  

Photos make it easier to enhance the lifestyle aspects of what you sell. You 

can set an appealing scene of contentment, fun, or riches. (Examples: 

photos of exotic places to show results of business success, a cozy scene of 

someone wearing warm clothes, a picture of someone healthy and active 

from buying a health product.  

Engagement rates are much higher on Instagram than on Facebook and 

Twitter.  

Instagram is more about building a brand’s visibility, popularity, loyalty 

and authority which is effective for driving sales.  A 2015 survey by L2 of 

the top 200 brand posts showed that product photos get far more 

engagement than any other category.  

 

For more stats on Instagram popularity and usage please see the 

Infographic on my resources site. 

https://www.l2inc.com/research/instagram-2015
http://resources.sueblimely.com/instagram-usage-infographic/
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It takes less time and attention to browse, follow and like on Instagram 

than on Facebook. 

Hashtags are mainstream on Instagram and used by everyone.  They are an 

ideal way to get found. Unlike Twitter, where more than 2 or 3 hashtags are 

frowned upon, adding multiple hashtags is perfectly acceptable.  Instagram 

allows up to 30 per post. Hashtags never became generally popular on 

Facebook.  

Searching for a hashtag on Instagram is commonplace so you can reach 

many more people than other networks. Hashtags increase your reach 

beyond your followers and are the best way to find more.  

Because of the number of hashtags used, it's common to add general viral 

hashtags as well as the more targeted, and reach a huge audience. 

Examples: #love, #beautiful, #tbt (Throwback Thursday), #IGers 

(Instagrammers), #instagood. 

Just like other social networks you can add titles, descriptions, links and 

calls to action. It's common for Instagram users to comment on their own 

posts by adding remarks and extra hashtags.  

Only 36 percent of marketers use Instagram, compared to 93% of 

marketers who use Facebook (source: Selfstartr).  So build a good following 

on Instagram now before: 

• Every major brand gets on board and dominates.  

• Your competition builds a large following. 

https://selfstartr.com/instagram-marketing-tips-ecommerce/
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• The paid advertising model takes over and reduces the visibility of 

your own posts. 

Research and Strategy 

Work out your goals for Instagram:  

Examples: 

• Showcasing your products or services 

• Increasing awareness of your brand 

• Showing your company culture and values 

• Advertising to potential customers 

• Increasing brand loyalty 

• Sharing company news and updates 

• Building your community 

Research well to see what images work for others in your niche, and which 

hashtags they use successfully. Make a shortlist of your competition and 

check them out regularly.  You can check trends and popularity using such 

tools as Instamate.  

Consider what emotions you wish to evoke and what kind of lifestyle you 

want to show. This will depend on such factors as what your brand 

represents, what it produces, and the age ranges you cater for.  

To help you with this: 

• Make a list of all the products and services you offer. 

• Create a second list of all the benefits that these provide. 

http://goo.gl/nEI26D
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• Where applicable, write down all the different ways, and places, your 

products are used. Think about ways that other people haven’t yet 

thought of? 

• Write down a list of special moments when someone who buys your 

product is benefiting from it. Think about how you can capture those 

moments on camera. 

Examples:  

• You write about the environment and recycling. It’s not appealing to 

post images of what others consider garbage. Instead, post photos of 

the finished recycled products or beautiful, unspoiled, scenery. 

• You blog about tips, tools, and resources to add value to services you 

provide, and occasionally promote affiliate apps. Rather than posting 

an image of software on Instagram, add an image of a clock showing 

how much time is saved by using it, or photos of places you might go 

in that time.  

• You recruit others to join you in MLM programs. You need to 

encourage others to join you and motivate those who have to work at 

it. Inspirational, motivational quote images work well here. Along 

with a money making opportunity you are offering a better lifestyle, 

so show that lifestyle. (photos of holidays to exotic destinations, you 

basking on the beach or by the pool, luxury restaurants, and food – 

people on Instagram love food photos!) 

Redbull runs one of the most popular Instagram Accounts. Although they 

sell energy drinks, you won’t find a can on there. Instead, they promote a 

lifestyle by publishing photos showing extreme sports. 
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Decide how often to post and at what time(s) of the day. When you post will 

depend on the times your intended market is most likely to be online. 

Working this out will involve some trial and error so keep track of the times 

your posts get the most response. 

One you have an idea of the best times set up a content calendar, as a 

reminder of what to post when.  

Look for potential customers to follow, and see which accounts they follow. 
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Post regularly and consistently. The average rate of posting is once a day 

although those with more followers post 2-3 times (Quintly Instagram 

Study 2015)  

Keep Track of Your Engagement Levels and Followers 

Are your posts reaching the right audience to suit your business? 

Your photos of local beauty spots might get a lot of attention from local 

people but unless you run a local business, this isn’t all that you need. You 

must find an audience who is in the market for what you sell.  

Learn which type of posts receive the most engagement 

Work out which type of post, which reaches the right audience, also gets the 

most likes and comments. Instagram for business inbuilt stats can help 

here as well as 3rd party apps. 

Another method is to manually work out engagement levels: 

Example: If you have 5,000 followers, and a post gets 200 likes and 10 

comments your engagement level is 4.2% 

200+10=210 

210/5000 = 4.2% 

 

http://press.quintly.com/100459-quintly-reveals-instagram-study-q1-2015
http://press.quintly.com/100459-quintly-reveals-instagram-study-q1-2015
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Be found by your Bio 

 

Use your bio name, description and profile image for branding purposes. 

Use your real or business name, depending on what you want to be known 

for.  You can always add a keyword to your name, for example, Fred Smith 

Blogging.  

Be consistent with your username across networks. For example, use the 

same name as your Twitter handle or Facebook Page as long as these relate 

to your personal or business brand. If your username is taken, try adding 

middle initial, your city, or a keyword at the end. Avoid numbers as these 

make you hard to find. 

Use a powerful description that describes who you are, or what you do. You 

can include keywords and calls to action (visit my website, email us for 

information..). Include the link of a page you want to drive traffic to 

(website URL, giveaway page, Youtube channel, Facebook Page, online 

shop…). This can be changed if there’s something new you want to draw 

attention to. 
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Finding Users to Follow 

As with any social network, following the right people is vital; to gain 

followers and to learn what posts work best for your niche.  

Ways to Find People to Follow 

• When you follow someone, a slideshow of suggestions of others to 

follow appears. Check this out to find similar content and people you 

already know from elsewhere. 

• You can find people you might like to follow in Search & Explore. Tap 

to go to Search & Explore. Scroll down to Explore to see posts you 

might like from accounts you're not already following 

• Tap the search bar at the top to search for things like people, 

hashtags, places and events that interest you. 

• When you visit websites, look for the Instagram follow button. 

• Post in Facebook groups asking for members to post their Instagram 

accounts. 

Finding existing Friends 

Connect your Facebook account and add your friends. Go to your Profile 

and Tap Linked Accounts > Facebook. Your Instagram account will link to 

your personal Facebook Timeline by default. To link to a Page instead, tap 

Share to and choose a Page that you manage.  You can select which friends 

to add. 



The Whys and Hows of Business Success with Instagram  

© Sue Bride  2016 | sueblimely.com10 

Android 

Go to your profile and then tap in the top right. Tap Find Friends to choose 

to find friends from Facebook, from your phone's contact list or from a list 

of suggested Instagrammers. Tap Follow next to people whose posts you 

want to see in your Feed. 

iPhone/iPad or Windows Phone  

Go to your profile and then tap in the top right. Tap Find People to Follow 

to choose to find friends from Facebook, from your phone's contact list or 

from a list of suggested Instagrammers. Tap Follow next to people whose 

posts you want to see in your Feed. 

You can similarly link your Twitter account and add your contacts. 

Encourage people to follow you 

If someone follows you then you can, of course, follow them back. Publicize 

your Instagram URL, or username. Post it to your other social networks, 

add it to your email signatures and newsletters. If you have a website 

always add an Instagram Follow Button.   

What Type of Photos to Post 

Use good quality, clear images to help you stand out. Try adding filters to 

see which work best for you. Don’t be tempted to upload every photo you 

take. Be selective. 



The Whys and Hows of Business Success with Instagram  

© Sue Bride  2016 | sueblimely.com11 

Consistency in the types of image you post is important, to help identify 

your brand. It also creates an attractive overall look, without clashing 

colors. 

Even though Target sells a huge 

range of products their Instagram 

account, @TargetStyle, shows 

consistency in the colors they use. It 

creates an overall visual appeal, 

with pastel colors aimed more at a 

female audience.  
 

The ideal photo size for Instagram is 1,080px X 1,080px. This doesn’t fit in 

with the normal camera size dimensions. Even though, when posting, you 

can choose which area of your photo to show it’s sometimes best to edit 

beforehand.  

This way you can choose the area of the photo that will stand out the best 

and you don’t cut off parts of the text. 

Online apps and tools, such as Canva or  Desygner, always use the most up 

to date image sizes for each major social network. Please read my post on 

Desygner (It auto converts an image created for one network to the right 

size for the other main networks.)  

As with any network, mix promotional posts with those that offer value or 

interest. 

http://www.sueblimely.com/save-time-with-desygner-image-editing-app/
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Be aware of the photo opportunities that surround you. Look for beauty and 

things of interest while going about your everyday activities. Find unusual 

shots to take.  

Examples: A particular building might not be interesting but a close up of a 

part of it is.  

For image quotes try to make your background image appropriate:  

  
@suebride @donnatribe358 

 

Images of people laughing or smiling attract more engagement. If you’re 

posting images of customers it’s especially important that they don’t look 

miserable! 

There are plenty of 3rd party apps and websites to help you enhance your 

brand. Use free stock photo sites such as Pixabay, apps for adding hashtags, 

quotes, filters, frames, special effects. See below for recommendations. 

Get together a stock of images that are ready to post at any time.  

https://www.instagram.com/suebride/
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Find inspiration by checking out what your competition is posting. 

Save time by posting images you’ve already used in blog posts and on other 

social media channels, particularly those that got the most engagement. 

Post or re-post customer, and user, photos, giving them a shout out with 

the @sign. The added bonus here is that these save you time by not having 

to produce images yourself. 

If you want to re-post a promotion use a different image.  This is also a 

good way of testing what kind of image works best. 

Save time and effort using apps such as Instamate (for the web) or mobile 

based apps.  

  

http://goo.gl/nEI26D
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Photo Examples: 

Happy fun personal photos make 
your profile uniquely you 

Photos of beautiful scenery, 
especially those you take yourself. 

 
@happyhomemag 

 

 
@kuanyin_moi 

  

Add sayings to flower images 

 
@deborah.tenbrink 

Images containing tips 

 
@julieannevanzyl 

  

https://www.instagram.com/happyhomemag/
https://www.instagram.com/kuanyin_moi/
https://www.instagram.com/deborah.tenbrink/
https://www.instagram.com/julieannevanzyl/
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Images linking to blog posts 

 
@tigerlilyva 

Add a text box 

 
@leslyfederici 

  
Images that include questions which 

cry out for a response. 

 
@jacshenderson 

Occasionally add calls to action text 
to images. 

 
@theonepercentconcierge 

  

https://www.instagram.com/tigerlilyva/
https://www.instagram.com/leslyfederici/
https://www.instagram.com/jacshenderson/
https://www.instagram.com/theonepercentconcierge/
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Photos of your customers, especially 
if they are using your product

 

Add some extra design touches to 
what you’d usually post on an e-

commerce site. 

 
@cooljewelleryaustralia 

  
There’s no need to just use photos

 
@awazieikechi 

Motivate 

 
@savvymarketingtips 

 

  

  

 

https://www.instagram.com/cooljewelleryaustralia/
https://www.instagram.com/awazieikechi/
https://www.instagram.com/suebride/following/
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Ideas & Tips 

Add branding to your photos, where relevant. This could be your logo, your 

name, or website name. 

Post at the right times to reach your intended audience. 

Whenever you post, consider whether what you are posting gives current 

followers a reason to come back or will it bring you more followers. Are you 

giving value by entertaining, inspiring or informing? 

Where relevant, add links to your photo descriptions. Although these links 

aren’t clickable readers can copy and paste them. Plus if you then share 

your post to Facebook or Twitter the links are clickable. Sometimes add, 

easy to remember link URL’s to images, to send users to downloads, 

squeeze pages or even competitions.  

A URL shortener service such as bit.ly can help with these.  

Instagram recently announced new business profiles, analytics and the 

ability to create ads from posts directly within the app. Take advantages of 

these features. 

Use the new Instagram Stories feature which lets you post a series of photos 

from your camera roll throughout the day. (using photos taken over the last 

24 hours). At the end of that day, these photos disappear. Find out how to 

use this feature on the Instagram Blog here. 

http://blog.instagram.com/post/148348940287/160802-stories
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Even when selling affiliate programs 
you don’t need to post an advertising 
photo. A link to the product is in the 
description of this photo by 
@harrington.joan 

 

 

  

When selling products add a 
message that appeals. Example: 
Who doesn’t want their baby to look 
like a model?  @bellaviso 

 
 

Look at the trending hashtags. You might find one that applies to your 

niche. 

Find influencers in your niche; see what interests them, and what hashtags 

they use. Post similar content and use their most used hashtags to get their 

attention. Pay attention to accounts they link to in their descriptions and 

comments and follow those of value. 

https://www.instagram.com/p/BJ3C-6BDMIK/
https://www.instagram.com/bellaviso/
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Use the Instagram Zoom feature to encourage more interaction and to 

highlight certain parts of an image. (To zoom on Instagram: just pinch the 

screen.) It’s handy for posting images of multiple products, and for adding 

a curiosity factor. Examples: 

The Cheesecake Factory 

 
 

Bud Light 

 

 
 

Try caption contests. Post a photo, along with a question, and ask for a 

response such as “Fill in the blank”, “What do you think this is?” Use the 

hashtag #captioncontest. Then announce the correct answer or the winner 

for the best comment. 
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Post videos. A 2015 study by Locowise found that although only about 

10% of all posts on Instagram are videos right now, but they’re getting 18% 

of all comments. 

Using emojis triggers emotions and empathy, and also help your post’s 

comments stand out. As Instagram is a visual app, emoticons add another 

visual element. 

Instagram reports that nearly 50 percent of all captions and comments on 

Instagram now have an emoji or two.  

 

Compelling Descriptions 

• Make your photo descriptions interesting, to grab your readers’ 

attention.  

• Use catchy slogans and summaries to compel your reader to the rest of 

your message.  

• Convince readers of the personal benefit of what you’re posting. 

• Write in a way that encourages comments. Asking questions is the best 

way to do this. 
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• Use a URL shortener service to add non-clickable, but easy to copy and 

paste links, to your descriptions. If anyone is interested in buying a 

product you post then they’ll want to know where they can buy it.  

Hashtag Use 

 

Find the best, and most popular, hashtags for your niche. Save them for 

later use.  

Be aware of which tags work best for you and for which type of image. Make 

notes. 

If you use Instamate you won't need 3rd party resources because searching 

for hashtags is built in.  That’s #Instagood isn’t it? 

If you only use extremely popular tags your post will soon get lost, and 

you’ll attract spambots. The best tactic is to use hashtags that are: 

• Very relevant to what you are posting. 

http://bit.ly/2b48Nxe
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• Not obscure but popular enough that people are actively searching for 

them.  

• Not too popular compared to your current level of influence although I 

tend to add the most popular hashtags too.  

An exception to not using currently used hashtags is when you want to 

create your own to tie in with a particular promotion. Examples include 

photo challenges, events, or to collect customer photos for re-posting. In 

this case, you need to promote the hashtag and the benefits you are giving 

for using it. 

Use plenty of hashtags - Instagram allows for a maximum of 30 hashtags 

per post. A Track Maven study of accounts with less than 1000 followers 

discovered that interactions are highest on Instagram posts with 11+ 

hashtags.  So if you want to build followers use over 11 hashtags per post! 

 

Check out your competition to see which hashtags they use and which get 

the most likes and comments. 
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Use Geotags (location of where the photo was shot) where you can. 

Use capitalization within hashtags to help them stand out. Lowercase and 

uppercase are treated as the same. 

Try writing longer compelling descriptions, adding only a couple of 

hashtags. Then comment on your post, adding more hashtags. This will 

have the same impact as adding them to the original post. 

Day of the week hashtags are very popular especially those that relate to 

posting or reposting old photos. Here are some of the most popular: 

• Monday:  #MondayBlues #ManCrushMonday  

• Tuesday: #TransformationTuesday, #TravelTuesday, 

TakeMeBackTuesday  

• Wednesday: #HumpDay #WomenCrushWednesday 

#WineWednesday. #WayBackWednesday  

• Thursday: #ThrowbackThursday.  #ThirstyThursday  #Thursdate 

• Friday: #FridayNight #FridayFunday, #FridayReads  

#FlashbackFriday  

• Saturday: #Caturday  #SaturdaySwag #SaturdayShenanigans 

• Sunday: #SundayFunday, #SelfieSunday. #SinDay, 

Resources for finding the best Hashtags 

There are lots of online and app-based resources to help you. Many of these 

relate to Twitter, and although they are still valid, Instagram has its own 

specific sets of tags.   
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I detail the most popular mobile hashtag apps and web resources on my 

bonus page but Instagram’s inbuilt hashtag search is valuable too.  

In the Instagram search box enter words or hashtags. As you type a drop-

down list of users and similar hashtags appear, along with the number of 

times they’ve been used. Make a note of the relevant tags as you check them 

out.  

Community Involvement 

As with any social network, your aim is to build up enthusiastic and 

responsive fans.   

To begin with look for your friends from other social networks or 

communities on Instagram and follow them. Those who already know you 

are the most likely to check out your posts, engage with you and buy what 

you are selling.  

Tip: Connect your Facebook account to Instagram. In Instagram Options 

you can find Facebook friends who are already on Instagram and invite 

those who aren’t. 

Check out who your followers are following and follow those that relate to 

your niche. 

Be active on Instagram: 

• Like photos, respond to your own comments, and comment on posts 

of those you follow. Engaging with others encourages them to engage 

with you. You’ll need to spend more time engaging when you first set 

http://resources.sueblimely.com/instagram-resources/
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up an account. A study by L2 shows that 65% said that rather than 

being intrusive, they find it flattering when a brand likes their post. 

• When you start out, find a lot of people to follow (100-200).  Then 

regularly follow new people.  

Use the Instagram direct messaging feature which lets you send a private 

message to a single account or up to 15 accounts at once. However, take 

care with multiple messaging as this may be considered spam. Restrict this 

to those you know definitely won’t mind.  

• Thank people for following you. 

• Reach out to influencers 

• Message those you know will help you promote something. Let them 

know about it and offer to do the same for them.  

• Contact those who may wish to collaborate with you on a giveaway or 

offer. 

Ask your followers to tag a friend - #tagafriend Use this tactic sparingly, but 

it's useful for spreading the word about an event such as an upcoming 

webinar or local happening. 

Ask followers to respond to a question with a like. Example “Double Tap if 

you agree with this.” 

Repost the best content from others, giving credit to the original creator by 

tagging them. To tag a friend in a comment, or in the image itself, simply 

use the @ symbol and type the user’s name directly after that. (Example: 

@suebride) Just like retweeting on Twitter or sharing on Facebook, you 
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benefit the creator too. You will find that find they are then more inclined 

to share your own posts.  

Look for other opportunities to benefit your supporters. All the images I’ve 

tagged with usernames in this book are of online friends who are also on 

Instagram. 

Posting customer photos is an effective way to get repeat business and 

attract new customers. Visitors can visualize themselves using your 

products too. Another advantage is that using customer photos saves time 

in creating content yourself. Ask customers to use a unique hashtag to tag 

any photos of your products.  

Add a reference to another user. On average, posts that include another 

user handle in the caption net 56 percent more engagement. Hootsuite 

Join in or host Instagram photo contests. 

As you can see below, customer photos are preferred far more than 

professional images.  

 

https://blog.hootsuite.com/instagram-statistics-for-business/
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Give something away 

Give away a free product or e-book, as a 

way to collect email addresses.  

Create a website landing page for this, 

and/or post an event on Facebook, and 

link to this in your Instagram post. 

Use this giveaway as a funnel to your 

paid products or services then 

 Link your giveaway download page to the 

paid offer and/or 

 Include details of the offer in your thank 

you email.  

 Set up a series of follow-up emails 

promoting your paid product. 

 

  

Special Offers for Followers to make 

them feel special: @monnaellithorpe 

 

 

 

https://www.instagram.com/monnaellithorpe/
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Cross Promotion 

Cross promote as much as possible to get maximum exposure for your 

Instagram posts.  

• Post a link to your Instagram account on other networks and ask your 

friends and contacts to follow you on there. 

• Add the link to your Instagram account in newsletters and emails. 

• Add your name, or website name or URL, to at least some of your 

photos 

 
@emikoul 

 
@ryankbiddulph 

 

 

• From within Instagram, share directly to Facebook, Twitter, Tumblr, 

or Flickr. A Buzzsumo study of over 1 billion Facebook posts from 3 

https://www.instagram.com/emikoul/
https://www.instagram.com/ryankbiddulph/
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million brand pages found that images posted to Facebook via 

Instagram receive more engagement than natively published images. 

• Use IFTTT https://ifttt.com/ to auto post your Instagram posts to 

multiple social networks. It’s free. 

• If you have your own website, add an Instagram follow button and an 

Instagram widget. (see below for widget tools) 

• Include an Instagram tab on your Facebook Pages. 

• Add a link to connect with you on Instagram to your business cards. 

Apps and Resources for Instagram 

There are too many mobile and web based apps for Instagram to mention 

here. Instead, I’ve added details of the most popular to my Social Media 

resources site. 

 

 

 

 

 

 

 

 

https://ifttt.com/
https://apps.facebook.com/instagram_feed/
http://resources.sueblimely.com/instagram-resources/
http://resources.sueblimely.com/instagram-resources/
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Conclusion 

Instagram is hugely popular and people regularly engage with what’s 

posted.  

The number of users is still rapidly increasing.   

People enjoy shopping on Instagram, an obvious advantage for marketers, 

especially as it’s now harder to gain a large, committed audience on 

Facebook.  

If you find your right audience and post what they want to see then you will 

get likes and comments. 

 

My Most Used Instagram Resource 

 

 

http://goo.gl/nEI26D
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Disclaimer 

The information provided within this eBook is for general informational 

purposes only. While we try to keep the information up-to-date and correct, 

there are no representations or warranties, express or implied, about the 

completeness, accuracy, reliability, suitability or availability with respect to 

the information, products, services, or related graphics contained in this 

eBook for any purpose. Any use of this information is at your own risk.  

Every effort has been made to be accurate in this publication. The publisher 

does not assume any responsibility for errors, omissions or contrary 

interpretation. We do our best to provide the best information on the 

subject, but just reading it does not guarantee success. You will need to 

apply every step of the process in order to get the results you are looking 

for. 

Some examples of past results are used in this publication; they are 

intended to be for example purposes only and do not guarantee you will get 

the same results. Your results may differ from ours. Your results from the 

use of this information will depend on you, your skills and effort, and other 

different unpredictable factors. 
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